
Moving Forward 

Getting the most from your 
Facebook page 



• First facebook page started in 2008 
• Now: 

– 11 facebook page 
– 5 twitter accounts 
– 4 google+ pages 
– 2 youtube channels 
– 3 blogs 
– 2 flickr accounts 
– 2 pinterest accounts 

• I manage the main 3 (UW Health, American Family Children’s 
Hospital, UW Carbone Cancer Center), plus a couple smaller 
programs. 

• .6 FTE in summer 2010 

Social Media at UW Health 



 The goals of social media at UW Health: 
– Provide trusted health and wellness resources to our 

patients and the community  
– Engage our fans/followers with UW Health and each 

other  
– Build affinity with the UW Health brand 
– Provide customer service 
– Motivate interactions and involvement 

• Comments 
• Sharing with friends/family 
• Event/class participation 

 

Social Media at UW Health 



• First Steps 
• Edgerank 
• Network 
• Advertising 

So how do we do that? 



First Steps 

• Facebook search is not 
always easy to use, so 
provide a direct link 

• Get a facebook username 
(shortcut) 

• facebook.com/yourname 



First Steps 

• Put the url on 
everything 
– Brochures 
– Email signatures 
– Business cards 
– Newsletters 
– Videos  

 
 We have multiple pages, so we’ve 

set up a page on our website with 
all the links (uwhealth.org/social) 
 

http://www.uwhealth.org/social


First Steps 

• On your website  
• Use social plugins  

– Like Button 
– Like Box 

• https://developers.facebook.com/docs/plugins/ 

 

https://developers.facebook.com/docs/plugins/


• Email 
– Invite co-workers, professional connections 
– Cross promote in e-newsletters 

First Steps 



Edgerank 

• Edgerank determines if 
your posts are seen by 
users 

• As few as 1 in 6 of your 
fans will see your post 

• Improving your edgerank 
increases the likeliness 
that your fans will see 
your posts 
 



Edgerank 

• Affinity 
– Post about things in 

the news 
 



Edgerank 

• Affinity 
– Posts that encourage 

interaction 
– Ask people to “like” or 

“share” a post 
– Post fill in the blanks 



Edgerank 

• Weight 
– Photos 
– Videos 
– Polls 

 



Edgerank 

Try different times of the day/days of the week  
• Some research online about best times, although 

sometimes confusing/conflicting information: 
– Saturday at noon 

http://allfacebook.com/infographic-when-to-post-on-
facebook_b48256  

– Wednesday after 7pm 
http://www.buddymedia.com/newsroom/2011/09/introducing-our-
latest-research-a-statistical-review-for-the-retail-industry-
strategies-for-effective-facebook-wall-posts 

• Study your own data using Facebook Insights.  
• Also use common sense, if you’re trying to reach your 

peers, think about when you are most likely to use 
facebook, and post then. 
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Edgerank 

Post regularly and often, but not too often 
• Not more than once a day 
• We try to post once a day on UW Health, 

other pages 3x/week 
 



Network 

• Reach out to other 
facebook pages(Like 
them!) and invite them to 
like your page. 

• Mention and tag other 
pages in your posts 

• Be relevant 
• Don’t spam 



Advertising 

• Targeting by Location, Age, 
Gender, Interests 

• Price varies - $0.25-$4.00 per 
click 

• Sponsored “Page Like”Ad – 
shown to friends of your fans 
– Good success with this type 

for short runs 
– ~$.50 per new fan 

• http://www.facebook.com/ads 
 

 

http://www.facebook.com/ads


Questions? 

• Contact me  
– jwalker@uwhealth.org 
– @jw4lk 
– facebook.com/jw4lk 
 

 Join the conversation with 
UW Health on social 
media 
http://www.uwhealth.org/social 
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